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Experiences / Educations / Awards

Experiences mmisn

2023. 5 - Current

Senior Strategist
AKQA Uka & #t [Japan]

2020. 1 - 2023. 4
Design Research Manager/

Innovation Facilitator
btrax Japan & F& L [Japan, U.S]

2016. 2 - 2020. 2

Design Researcher
GKA v &2 bY T NTHA wRAEHE
GK Design Research Initiative 8 [Japan]

Educations

2015. 3

Master of Design Strategy
FUMNREZR B =9 THHF [Japan]

2014. 9 - 2015. 2 [ REHAc R 7]

Product Service System Design Course
Politecnico di Milano [Italy]

2011. 3

B.A. in Environmental Information

BEMEFRFA R BREZTE TFAER*  [Japan)]
* 2009. 4 1 A% % R T EUE

2009. 3

B.A. in Business & Commerce
BEFFA K. R4S [Japan)

Awards =zum

Good Design Best 100 ~Link

Good Design Award in Japan (2019)

& BEsTi00

Best Inspiration Award = 2t
[ssue & Design Competition (2012)

Issue+design

Best Design Award 7 Link (1AUD)
[AUD 48 hours Design Marathon (2012)

X1AUD


https://www.g-mark.org/gallery/winners/9e0ca499-803d-11ed-af7e-0242ac130002?years=2019
https://archive.issueplusdesign.jp/project/aging/finalist/idea16
https://www.iaud.net/

Capabilities

Design
Research

Listen to the people.
Create with the people.
Delight the people.
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Concept Design
Design Strategy, Branding

Service Design
UI/UX Design, Prototyping

Facilitation
Workshop lead, Project Management




Skills / Tools / Languages

Research & Design Skills yv—+- 79420240

Qualitative Research [JP/EN]
TR/ 5274 | BHEEA 22— | 7Zr—DH 2RI NV—T4 v EZ2E2—|ba—Y2RT 4 v 2 )HP—F

Survey, Desk Research [JP/EN]
ERWERG | 722 04—

Synthesis/Analysis, Insights, Presentation [JP]
) —FEROME o | A A P | vty T—v a3y

Strategy, Design, Prototyping [JP/EN]
RV F | h 22— v —=—=v | arvt A IUE| 74T —7 L —4 | Ul HlfE

Validation [JP/EN]
2t 7 MREE | 2 —HFE Y T 1 REE

Facilitation [JP]
J—ovavPRET | 72V T—varv | vIoF v —

Project Lead & Management [JP]
DY —FEt | 7P 2 bEtll | F—2=AT AV M [ THA a2 —

Tools wmmseny—n

Adobe

[llustrator | Photoshop | XD | Premiere
Figma, FigJam, Wix, Miro

iMovie

Languages ==

Japanese [Native]
English [Intermediate]

[talian [Novice]
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Featured works

SEA PASEO Globe Tracer Design Thinking training program
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Roles and responsibilities Roles and responsibilities Roles and responsibilities

DY —FEKET - Eie - o, V—2o 3y THREE LUV T Y RTOP 7 MREFE LU TRO A b, Y- H—FKE RTOD I MREFBE LU IRD AN LOF v, T—7
T—Yar, eI - EBBIE LR MER Ty “ K. V=2 sy TREB LUV T VYT s Tay TREHBLV T 7Y T2y UH—FHR—F &
F—ar, 774 IHYR— UIBIPE. LPERETHR— b, LR— MER. TLtErT—2a > BHEY (REa>+7 b TobikA47) OLEa—

Design by GK Design Group Design by btrax Japan/btrax, Inc. Conducted by btrax Japan/btrax, Inc.

Feb. 2017 - Aug. 2019 Feb. 2021 - Sep. 2022 Jan.-Mar., July-Sep. 2021 / Jan.-Mar., July-Sep. 2022 / Jan.-Mar. 2023

Hiroshima, Japan California, U.S. California, U.S.



§% SEA PASEO

HIROSH MA CURE MATIUYAMA

7 Link | SEA PASEO

/7 Link | GK Report No.36

Designing the new experience onboard
S PSS O 72 22 R BRI D 7 1

SEA PASEO Design by GK Design Group
HEERBO BHERLE HALOAE FAA—SLtH L — X7z — Feb. 2017 - Aug. 2019  Hiroshima, Japan
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https://setonaikaikisen.co.jp/seapaseo/
https://www.gk-design.co.jp/wp/wp-content/uploads/2019/12/GK-Report-Special_NO36_web_compressed.pdf#page=18
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Research and Design Result
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Before and After
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Roles and responsibilities

User research & Concept design Ideation & Prototyping Branding & Development
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Key insights from user research
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- One Ferry, Many Faces.
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- Open room closes user’s mind.
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- Qutdoor seating is for losers.
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Research Methodologies
User interview (semi-structured) | Observation
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Co Design workshop
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How might we make passengers to experience the greatest time onboard?
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Concept and Solutions

FEFE L5 %ZE D
BE)jZ.0 6L
%

lehQVKﬁTﬁi
) I3ARER % D <

- 320 KAI -4 - 8-
FEEZT1TANOENDD "TBOHFELRIT LA IC74y VT BLATU B

MEDOTE E DI E LY ED Y — MEE
RHD— MEfR. SH0EFL N, MEOBNWER. ELEDOAELRLRE

RO T 7 e KPR T & 5 R4t 221H]

RBEICTZEDIENE, 27 b 2RET IMEDFE - T v FZ2[,




R {

: - - - ——
‘, ‘ 'll!l-! N =p s~ 2 S
. . - '~" L

R ]

f

15



Awards

@ 600D DESIGN AWARD 2019 GOOD DESIGN AWARD 2019

BEST 100 BEST 100

& 1A DESIGN MUSEUM JIDA Design Museum 2019
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Featured works

Globe Tracer
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Design by btrax Japan/btrax, Inc.

Feb. 2021 - Sep. 2022

California, U.S.
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SUBARU

7 Link | btrax

Designing the new service concept
to expand the core values of the brand
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Grobe Tracer
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- WRENENLEZEEZRXTA4 R a—TIRNDIR-/2D. QRaI— FTRAED > = 7 A TTHE, Feb. 2021 - Sep. 2022 | California, U.S.


https://btrax.com/jp/work/subaru/
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Roles and responsibilities
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Research
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Total
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Brand core definement
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Co Design workshop
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Key insights from user research
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- User value “exploration of experience”.
O—FrY v T7OBRVEZREL., EFX—2a32Z259 <N
2 —ERIC, “SUBARUL LE"La—H—flifE=&KbREL 3,

- Want spark talking with close friends.
EHFZHL\\MPEALEFTTREEY. [FEZ T2 EMLAL,

- Visual items remind user the experience.
BEXEE. A7 v A—IlfiNnd LT, LD EIRBREER
L A7z,

Research Methodologies
User interview (semi-structured), Validation of MVP
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MVP process and outcomes
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Featured works

Design Thinking training program
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Roles and responsibilities
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Conducted by btrax Japan/btrax, Inc.
Jan.-Mar., July-Sep. 2021 / Jan.-Mar., July-Sep. 2022 / Jan.-Mar. 2023
California, U.S.
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https://blog.btrax.com/jp/design-thinking-reskilling/

Challenge
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Roles and responsibilities
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Key learning from the program
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- Encouraging challenge brings creativity.
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- Confidence grows by small successes.
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- Visualizing learning increases learning..
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https://www.fukuokastartup.com/
https://blog.btrax.com/jp/
https://www.yumamitsui.com/startup-kaga
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Thank you.

Yuma Mitsui | Service Designer | Portfolio 2024.4



